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Chapter I. China's Pizza Industry Overview

Pizza Product Classification (by Origin and Popular Region)

Type Characteristics Brands

Italian Pizza
Originating in Italy, it emphasizes traditional techniques and 
ingredients, such as stone-oven baking, fresh mozzarella 
cheese, and Italian spicy sausage.  

PizzaMarzano (Italian hand-crafted thin-crust 
pizza)
Albero (Italian wood-fired pizza) 

American Pizza

Incorporate American characteristics, differing from Italian 
pizza in ingredients and preparation methods. Crust styles 
vary (e.g., New York thin crust, Chicago deep dish), with rich 
and generous toppings.

Pizza Hut (global chain)
Domino's Pizza (American fast food pizza 
representative)

Chinese Local Pizza Integrate local tastes by launching innovative products like 
durian pizza and spicy crayfish pizza.

Lacesar (pioneer of durian pizza)
Champion Pizza (Chinese sausage pizza)

Fusion Creative Pizza Cross-cultural fusion styles (e.g., Japanese teriyaki, Korean 
kimchi) appealing to younger consumers.

Tube Station Pizza (giant pizza + American 
fast food)
Mr. Pizza (Korean-style creative pizza)

Pizza Product Classification (by Crust Type)

Type Characteristics Brands

Traditional
Hand-tossed Crust

Hand-tossed dough with fluffy edges and a soft interior, 
medium thickness, focusing on dough fermentation and 
artisanal craftsmanship.

Pizza Hut (Pan Pizza)
Lacesar (hand-crafted fresh pizza)

Thin-Crust Pizza Crust is about 2-3 mm thick, crisp texture, short baking time, 
suitable for fast-paced consumption.

Domino's Pizza (classic thin-crust hand-
tossed)
Papa John's Pizza (thin-crust pizza) 

Chicago Deep-dish
Crust

High-edged deep pan with crust thickness up to 5 cm, filled 
with rich ingredients like cheese and meats, requires long 
baking time.

Giordano's (Chicago local brand)  

Sicilian Thick Crust

Also known as "thick sponge", Sicilian pizza has a rectangular 
thick crust with a crispy exterior and soft interior, traditional 
Italian style. Toppings are fresh and light, typically including 
tomatoes and anchovies.

Pizzeria Spontini (Italian local brand, known 
as the benchmark for Milanese thick pizza)  

Whole Wheat
/ Healthy Crust

Made with whole wheat, gluten-free, or low-calorie flour to 
cater to health-conscious consumers.

Wagas (light food pizza)
Green Option and other niche healthy brands   
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Italy America

       Toppings Simple ingredients
Typically no more than 1–2 types of meat

Rich and diverse
Often loaded with a heavy mix of meats

      Crust Mostly thin and crispy
Usually made only with water, flour, and yeast

Generally thicker and softer
Commonly includes sugar, salt, and oil

      Sauce Made from fresh tomatoes Rich, slow-cooked tomato sauce
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Number of Pizza-related Enterprises Registered Since 2015 
(Units: Nos.)

Year Amount

2015 3140

2016 5762

2017 7218

2018 5939

2019 5865

2020 7585

2021 4585

2022 3246

2023 3855

2024 3185

2025 (as of March 25) 561

Only include businesses classified under the national standard category of 
"Catering Industry" and whose enterprise name, business scope, or product 
name contains keywords such as "pizza".
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Major Pizza Brands in China (Partial List)

Brand Name
Per Capita 
Spending

(RMB)

Number of 
Stores 
(Nos.)

Number of 
Cities 
(Nos.)

Main Store Distribution

Pizza Hut 55 3900+ 320+ Nationwide

Champion Pizza 32 2900+ 250+ Guangdong, Fujian, Hunan, Hubei, etc.

Domino's Pizza 57 1100+ 40+ Shanghai, Jiangsu, Zhejiang, Guangdong, Beijing, etc.

Nine Road Pizzeria 22 630+ 130+ Sichuan, Chongqing, Yunnan, Hunan, etc.

Z! Pizza 26 620+ 90+ Jiangsu, Fujian, Zhejiang, etc.

ZZ Pizza 29 600+ 80+ Guangdong, Hubei, Hunan, etc.

TA's Time Pizza 22 410+ 160+ Hebei, Shandong, Northeast China, etc.

Magritta Pizza 26 380+ 60+ Fujian, Shandong, etc.

Three Bears Pizza 25 340+ 100+ Sichuan, Gansu, Shaanxi, Yunnan, etc.

Papa John's Pizza 58 280+ 30+ Shanghai, Beijing, Jiangsu, etc.

Bigpizza 70 250+ 40+ Beijing, Hebei, Shandong, etc.

Lacesar 61 150+ 10+ Guangdong, Shanghai, etc.

City 1+1 Pizza 37 150+ 30+ Jilin, Heilongjiang, Inner Mongolia, etc.

ai8c 26 100+ 20+ Jiangsu, Zhejiang, Shandong, etc.

Mua Pizza 31 90+ 20+ Zhejiang, etc.

101's Pizza 55 90+ 20+ Dalian, Northeast China, etc.

Origus 50 50+ 20+ Beijing, Hebei, etc.

Niunan Handmade Pizza 48 50+ 20+ Jiangxi, Jiangsu, etc.

PizzaMarzano 93 40+ 10+ Shanghai, Guangdong, etc.

Tube Station Pizza 83 30+ ~6 Beijing

Data sources: Hongcan Big Data, brand public information, statistics as of March 2025.
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Key Events Related to Durian Pizza Launches

Brand Year Event

Lacesar 2009 The brand was established with the pioneering launch of durian pizza

Champion Pizza 2015 It claimed that its durian pizza used pure flesh from Malaysia's Sultan King D24 golden durian

Pizza Hut 2015 The durian pizza was first piloted in Guangdong and expanded nationwide in 2016

Bigpizza 2017 Created the "world's largest durian pizza" (World Record Association)

Domino's Pizza 2018 The brand launched durian pizza, and through a mini-program game, gave away 3,000 free durian 
pizzas and offered 6,000 half-priced durian pizzas

Data sources: Public information consolidation
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Key Companies & Products of Frozen Ready-to-Eat Pizza (Partial List)

Company Name Brand Product Specification Price (Platform)

Shenzhen Bliss Cake Food Co., Ltd. Bliss Cake Classic Durian Pizza 180g/box RMB 28.3 (JD.com)

Fujian Xinmeichen Food Co., Ltd. NIUSAZZ Cheese Boat Pizza 265g/box RMB 29.9 (JD.com)

Hangzhou Daxidi Technology Co., Ltd. Hitomorrow Bacon & Potato Pizza 8 inches/box RMB 59.9 (JD.com)

Zhejiang Kaixi Food Technology Co., Ltd. Kassy Steak Cheese Bacon Pizza 540g/box RMB 15.63 (JD.com)

Qiaonong Food (Shanghai) Co., Ltd. Qiaonong Fruit Pizza 285g/box RMB 18.4 (JD.com)

Shanghai Chaoxiangyuan Food Co., Ltd. CXC Food Durian Pizza 320g/box RMB 35.8 (JD.com)

CP Food Enterprise (Qinhuangdao) Co., 
Ltd. CP Food Italian Cheese Mini Pizza 600g/box RMB 31.9 (JD.com)

Hangzhou Xichu Beike E-commerce Co., 
Ltd. Chef Baker Black Pepper Beef Pizza 140g/box RMB 19.98 (JD.com)

Sanquan Food Co., Ltd. Sanquan Hawaiian-style Pizza 90g/bag RMB 10.98 (JD.com)

Shanghai Fengwei Industrial Co., Ltd. ARTSHOW Pizza Crust 720g/box RMB 23.8 (JD.com)

Shanghai Pulmuone Food Co., Ltd. Pulmuone Savory Sausage 
Thin Crust Pizza 270g/box RMB 39.9 (JD.com)

Guangzhou Restaurant Group Likofu Food 
Co., Ltd. LIKOFU Cheese Boat Steamed 

Pizza 85g/bag RMB 12.45 (JD.com)

Dr.Oetker Food (Taicang) Co., Ltd. DR. OETKER Mushroom Pizza 365g/box RMB 54.8 (JD.com)

Angel Yeast Co., Ltd. Bakerdream Pizza Crust 720g*6/box RMB 31 (JD.com)

Beijing Huahua Shijie Food Technology 
Co., Ltd. Foodvio Meat Lover's Pizza 290g/box RMB 72.9 (JD.com)

Fujian Xinmeichen Food Co., Ltd. Meichen Premium Beef Cheese 
Pizza 85g*10/box RMB 58 (Tmall)

Fuzhou Shangyu Food Co., Ltd. Magritta Bacon Pizza 110g/box RMB 10.9 (Tmall)

Zhuhai Xinyang Food Co., Ltd. D·NUO Five-Spice Beef Grilled 
Pizza 180g/box RMB 79 (Tmall)

Nanjing Mino Food Co., Ltd. Shizhedao Orleans Chicken Pizza 250g/box RMB 39.76 (Tmall)

Hangzhou Liyu Food Co., Ltd. Chanjiang Sausage Pizza 190g/box RMB 39.9 (Tmall)

Shandong MeiHuan Food Co., Ltd. MeiHuan Beef Pizza 260g*2/bag RMB 36 (Tmall))

Henan Jinweikang Lvyuan Food Co., Ltd. Bei Xiao Jie Pineapple Fruit Pizza 7 inches/box RMB 15.8 (Tmall)

Data sources: Public information consolidation
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Innovation in Pizza Crusts: From Traditional to Diversified

Brand Crust Innovations Representative Products

Pizza Hut First launch of "cheese-filled crust" and "durian half-and-half 
thin crust"               Golden Pillow Durian Bobo Pizza

Domino's Pizza Introduction of "double-layered crust" and "air fryer-special 
thin and crispy crust"              Double Cheese Pizza

Lacesar Fresh made hand-tossed crusts, emphasizing "no pre-made 
dough"               Fruit-Burst Durian Pizza

PizzaMarzano Use of premium Italian 00 flour with traditional kiln baking, 
targeting the high-end segment              Black Truffle Beef Pizza

Champion Pizza Focus on thicker crusts with extra cheese to cater to lower-
tier markets               Super Supreme Pizza

Papa John's Pizza Development of whole wheat, low-fat crusts for health-
conscious consumers               Reduced-Calorie Pizza
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Innovation 
Direction Representative Brands Representative Products Market Performance

Localization Lacesar Spicy Crayfish Pizza A hit product in South China

Cross-brand 
Collaborations Pizza Hut × The Palace Museum Lucky Sausage Pizza Generated widespread 

discussion on social media

Plant-based Papa John's Pizza Plant-based Meat Pizza Preferred by environmentally 
conscious consumers 

Dessert-inspired Domino's Pizza Chocolate Marshmallow Pizza Popular among children
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Hamburgers/Pasta: Supplementing Staple Food Options

Brand Innovation Representative Products Positioning

Pizza Hut Pizza-flavored Hamburgers Honey-glazed Chicken Thigh 
Burger Product Matrix Expansion

Product Matrix 
Expansion Pizza Black Pepper Beef Pasta Combo Meal Essential Demand in Lower-tier 

Markets

Magritta Pizza Tomato Meat Sauce Pasta Children's Meal Standard Family Customer Group
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Fried Chicken: From Side Dish to Star Product

Brand Innovation Strategies

Pizza Hut Golden Crispy Fried Chicken Pizza + Fried Chicken Combo Meals to Increase Average 
Order Price

Champion Pizza Garlic Soy Sauce Fried Chicken Hit Product in Lower-tier Markets, High Value-for-money

Lacesar Air-fried Oil-free Chicken  Health-conscious Pairing, Popular among White-collar 
Professionals

Papa John's Pizza American Spicy Fried Chicken Classic American Style, Stable Sales
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French Fries: From Standard Side to Creative Upgrade

Brand Innovation Highlights

Domino's 
Pizza

Cheese Meat Sauce 
Fries

Star Product for Food Delivery, High 
Gross Margin 

Pizza Hut Meat Sauce Cheese 
Crinkle-cut Fries

Paired with Pizza Combos to Enhance 
Perceived Value

PizzaMarzano Truffle Cheese Fries Premium Snack Option to Elevate Brand 
Image

Bigpizza  Self-serve Fries Unlimited Refills, Popular among Family 
Customers
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Brand Innovation Highlights

Pizza Hut Cheese Foam Tea Co-branded with Heytea to launch "Cheese Oolong Tea" and "Grape 
Berry Tea"

Pizza Hut White Peach Oolong Sparkling Water Promoting Zero-sugar, Low-calorie Concepts Aligned with Health 
Trends

Lacesar Explosive Lemon Tea Series, Coconut 
Americano Grease-cutting Pairings for White-collar Afternoon Tea

Domino's Pizza Cola Slush Classic Cola Turned into a Slush, Launched as a Summer Limited 
Offering

Champion Pizza Frozen Lemon Cola Cantonese Flavor, Limited to the South China Region

Bigpizza Self-serve Yogurt Drinks Attracting Children's Customers
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Age Proportion
Core 

Consumption 
Channel

Consumption Characteristics

Teenagers & 
Young Adults 
(Under 19 and 
20–39 years old)

60%
Food Delivery
(Approximately
70%)

Student Group (primary/secondary school, university): Constitute a major 
customer segment, typically favoring convenient, affordable options 
with a wide variety of flavors.
Young Professionals (20-40 years old): Primarily located in Tier 1 and Tier 
2 cities, tend to consume in scenarios such as solo dining or small social 
gatherings.

Middle-aged 
Group (40–59 
years old)

35%
Dine-in
(Approximately
60%)

Primarily composed of families, this group tends to choose pizza as a 
convenient choice for casual get-togethers. While their consumption 
frequency is relatively low, they place a stronger emphasis on ingredient 
quality and health considerations.

Elderly Group (60 
years old+) 5%

Frozen ready-
toeat
(Approximately
50%)

Consumption frequency is significantly lower compared to younger 
consumers, but in Tier 1 cities, some old people are gradually accepting 
pizza as a convenient dining option.

From the consumer age distribution perspective, teenagers and young adults are the main pizza 
consumption groups. They prefer convenient, diverse food choices, are highly receptive to Western fast 
food, often place orders via food delivery platforms, and favor adventurous flavors, such as snail rice 
noodle pizza. 
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Consumer Type Core Needs Typical Behaviors

Students Value-for-money, convenience Group ordering for food delivery, opting for RMB 19.9 meal deals

White-collar Professionals Quality, health Choosing simple lunch combos, often pairing with salad or American 
coffee

Family Customer Group Group gatherings, child-friendly Dine-in on weekends, ordering "family-friendly combo meals"

Single Young Adults Solo dining, convenience  Choosing frozen ready-to-eat pizzas, microwaving for quick meals
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25%+
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In summary, the priority factors influencing consumers' frozen ready-to-eat pizza purchases are: convenience > 
flavor diversity > value-for-money. Brands must enhance competitiveness through localized innovation, health-
focused product upgrades, and refined channel operations - for example, strengthening e-commerce live-
streaming in Tier 1 cities and expanding community group-buying initiatives in lower-tier markets.
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Potential Opportunity Insights
Market Growth Potential

Product & Technology Innovation Potential

Scenarios & Marketing Innovation Potential
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Pizza Enterprises Distributionby City Tier (Unit: Nos.)

City Tier Stock

Tier 1 1601

New Tier 1 4127

Tier 2 5520

Tier 3 6222

Tier 4 4531

Tier 5 2754

Data source: Qcc.com, data retrieved as of March 25, 2025
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Brand Name Small Store Models Exploration

Pizza Hut

In May 2024, Pizza Hut launched the "Pizza Hut Wow" concept in Guangzhou, focusing on a "small yet 
exquisite" operation model. 
By December 2024, Pizza Hut had opened over 200 WOW stores nationwide, covering Tier 1 cities 
like Guangzhou, Shanghai, and Beijing, as well as expanding into Tier 3 and Tier 4 cities and county 
markets.

Champion 
Pizza

Champion Pizza plans to open 800 stores in lower-tier markets by 2025, with a focus on community-
oriented small shops (15-30 m²), primarily for takeout and food delivery. These stores, located in areas 
with lower rent, such as communities, street corners, and underground shopping centers, require only 
2-3 staff for daily operations. In 2023, 60% of new stores were located in Tier 3 and Tier 4 cities. The 
"RMB 19.9 solo dining" has led to daily orders of 150 per store, with revenue from lower-tier markets 
accounting for over 50%. The zero-fee franchise model further accelerates penetration in communities 
and lower-tier markets.

Domino's Pizza

Domino's Pizza China plans to open 200-300 stores annually, with an expected total of over 1,200 
stores by 2025. Domino's Pizza adopts a strategy that balances shopping malls, community, and office 
locations to serve a food delivery-first, dine-in-secondary model. Most of its stores feature a strong 
kitchen with limited seating. For example, the Guangzhou Poly Time Store has a kitchen area accounting 
for about 3/4, with only 1/4 allocated to seating.

PizzaMarzano

In the end of 2023, PizzaMarzano, in partnership with Shanghai CGV Cinemas, opened its first MINI 
store, covering just over 80 m², with more than 40 seats inside and an additional 10 seats in the outdoor 
area. Subsequently, PizzaMarzano pushed its small-store franchise model, with the MINI store already 
operating in Jinhua, Zhejiang.

Domino's Pizza stores are primarily "food delivery hubs" with dine-in as a secondary feature. 
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23000

9400+
Tastien Stores
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RMB12.7 billion

Health-oriented Pizza 
products Market Size
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Yunnan-style Herbal Pizza
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Pizza Hut's Theme Stores Overview

Launch Time Theme Store Description

2018 Pizza Hut · Reading Moments Promotes nationwide reading and creates a mental 
retreat

2020 Urban Encounter An art-inspired store with an upscale ambiance

November 2020 Pizza Hut Dunhuang Art Exhibition 
Restaurant

A cross-industry collaboration between Pizza Hut and 
the Dunhuang Museum

December 2020 Pizza Hut · Movie Theme Restaurant Activates the night economy and caters to young 
professionals' social needs

Spring Festival 2021 Pizza Hut Intangible Cultural Heritage 
Theme Restaurant

Pizza Hut is in collaboration with 11 national 
intangible cultural heritages including Beijing clay 
figurines, Sichuan opera, Manchu paper-cutting from 
Xiuyan, and Suzhou Kunqu opera

May 2021 Pizza Hut · A-Sheng's Pet House A pet-themed store

/ Chef's Rendezvous A refined social space designed for urban 
professionals

2021 Floral Escape A healing garden-like retreat for urban dwellers

August 2022 Genshin Impact Theme Restaurant Recreates the in-game "Liyue Treasure Hunt" theme 
and iconic scenes

June 2023 Vacation-style Design Theme Restaurant
Pizza Hut's 3,000th store nationwide, featuring 
a transparent glass façade, tech vibe, and eco-
conscious design

September 2023 Wang Hedi Theme Restaurant 18 newly opened themed restaurants nationwide 
featuring the celebrity and related merchandise

September 11 to October 1, 
2023 League of Legends Theme Store

League of Legends co-branded meal sets and 
merchandise launched in stores nationwide 
(excluding those in airports, train stations, etc.)

Data sources: Public information consolidation
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