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BRAZIL

Retail & Confidence

INTERNET SHOPPING

WILL PURCHASE FOOD

ONLINE IN THE
NEXT 6 MONTHS
FIND ONLINE
SHOPPING

CONVENIENT

SOURCE: MIELSEN

CONSUMER
CONFIDENCE
INDEX

eos

?0% THINK THE STATE OF THEIR OWN PERSOMAL FINANCES
INTHE MEXT 12 MONTHS WILL BE GOOD OR EXCELLENT

COMPARED TO THIS TIME LAST YEAR...

HAVE CHANGED THEIR SPENDING o | HAV

TO SAVE ON HOUSEHOLD EXPENSES G

HAVE CUT DOWN ON HAVE CUT DOWN ON OR

TAKE-AWAY MEALS BUY CHEAPER BRANDS
OF ALCOHOL

SWITCHED TO CHEAPER
CERY BRANMDS




NS,
Fresh Products

HOW MANY PURCHASES PER WEEK?

. MEAT & POULTRY 2.5

@0 FISH & SEAFOOD 2.0

FRUITS & VEGETABLES CONSUMED

PER DAY

s

@
) DAIRY
&

BREAD & BAKERY

WHERE DO THEY BUY MOST OFTEN E

® &>
SUPERMARKET SUPERMARKET BAKERY

FISH SHOP FRUIT & VEGETABLE SHOP SUPERMARKET

HYPERMARKET HYPERMARKET HYPERMARKET

SOURCE: MIELSEM




BRAZIL

INWHICH CUTLET DO YOU
OFTEN BUY SMACKS?

MASS-MERCHANDIS o
ERS /HYPERMARKETS 50 /J

WAREHOUSE CLUB )
STORES 40 A‘

CONVENIENCE
STORES 27%

SMALL, LOCAL
NEIGHBORHOOD 24.%
STORES

63%

AGREE THAT MOST OF THEIR
SNACK PURCHASES ARE

UNPLANNED

SOURCE: MIELSEN

&

THINKING ABOUTTHE SNACKS YOU ATE
IN THE LAST MONTH, WHY DID YOU
CONSUME THESE SNACKS?

FOR
TO SATISFY  EMJOYMENT

A CRAVING .

'

THINKING ABOUT THE SNACKS YOU EAT,
WHICH HEALTH ATTRIBUTES ARE VERY
IMPCRTANT TO YOU? (TOP 3)

HIGH ALL NATURAL

= .




